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Lawrence M. Noblie, Esq.
General Covnse“

Faderal Llecuion Commission
2468 B Street, N.W.

ooy B e ol e SNA S
aabingrton, D.C. 20460
Washington, D.C. 204863

Re: Matter Under Reviaw 4766

Deary Mr. Nobls:

On behalf of Senator Mitch McConnell, I renew my

hat vyou immediately find no rveason to believe and

he conpldet in Matter Under Review 4766. It has now

eight months since the complaint was filed. The

n gtaff unllaterallv chogse to name Senator McConnell as
sondent, even though he was not so named in the complaint.

More&cver, now that the November 1998 elegtion 1is over, 1t 1is

p%é?n that the prospective viclaticns alleged by the Campaign

for Tebacco Frae Kids never acrually occourred. Bscause no

reason to believe finding has yat been made, the Commission is

still able to dismiss this complaint. It should do so

immediately.

Cn June 2%, 1938, more than four wmonths befcre the
1998 election, the Campaizn for Tobacco Free Kids filed the
ingtant complaint. The essgentlial allegatvtion of the complaint
was that, in exchange for Senate Fepublicans voting agasinst
cloture on $. 141% ("the McCain Bill"}, the tobacco companies
promiszed to air advertisements supporting those Republican
opponents of cloture during the fall campaign. The complaint
argued that thers potential advertisgements would constitute
illegal, in-kind, corporate contriputions in vieolation of the
Federal EBElection Campaign Acc of 1871, as amended ("FECA"}. The
complaint did not allege that any violations had ococurred;
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g ravcher, i+ alleged oL y that vioclations were possibly geing to
QUoux.

Among the cbvious problem with this allegation was
that there was an insufficilent number of Republican Senators
unning for reelection in 1598 to defeat cloture, and indeed
five of the tifteen Republicans running for reelection actually
voted for cloture (Senators Berinett, D'Amato, Grassley, Cregy,
and MmLaLni.

_ But in addition to this basic non-ssguitur, the
o cmplaint rests on a fundamental factual error: the alleged
. nigsdeeds predicted by the complaint simply did not cccur.

N

Further, tho complaint did not name Senatcor McConnell
4% a respondent. Feo er, the staff unilaterally and without
sraturory or regulatery authority added Senator McConnell. As
explained in my letter of August 10, 1998, the Commissgion should
rectify this uletra vires action and dismiss Senator McConnell
from this mactter because, among other reasons, the Speech or
Debate Clause of the United States Constitution prohibits the
Commigsion from inguiring into any Senator's participation in
@glslatlvm activity, and further, rhe Senator did not
coordinate political advertisements with any tobacco company
repregentatives. Now that the election ig over, the Commission
should immediately dismiss the complaint with respect to Senator
McConnell -- and indeed all reqp”,ﬂﬁnt -- for the additcional
reason that the potential viclations cited by the complaint
simply did not ocour.

1. The Alleged Coordinatsd Advertising Campaign Did
Hot Ocecur.

s

Lvan Trecey ils President of Canpaign Media Analysis
‘ Group, a Virginis corgporation that specializes in tracking the
| nature, guantity, locactlon, and cost of political advertising in
the United States. As the attached Declaratcion of Mr. Tracey
| demonstrates, his survey ©of the top 75 media markets in the
United States (which cowmprise 80% of television viewer

households) indicates that there were no po.itical
advertisements of any kind in November or October that werxe paild
for oy the tobacco companies named in the complaint.
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advaertisements by the tobacco

on broadcast or cable television
laration of Bvan Tracey ("Tracey
d entified only four advertisements

2]

treet," "The Real Hero's [zicl,”
_ Will Working People") that were
: 20. Thre the advertisements
Seprember 8 on just four occasions
mingham, Alabama; Chicago, Illinois;

& ;

The scripts of these advertlsements are

Z2-4 of Mr. Tracevy’'s Declaration. See

| s. 2-4 {attached as Ex. A}. The fourth

advertisement alred on CNN and CNN Headline News between

Szptembsr 12 and September 20, 1998. Its
ikit 5 t£o the Tracey Declaration.
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None of these advertisements expressely advocated the
erection or defeat of a Senator whoe voted against cloture.,
indeed, the advertisements did not mennion anv federal candidate
¥ name. Thus, the advertisements neicther supported nor

riticized any particular candidate’s pGSltiOﬂ on tobacco

| < 1.C

| lzgislation. Rather, the advertisements merely discussed the

| tax implications <f national tobacco legiglation and urged

? viewers to call their “member of Congress” and tell the member
te oppese tobacce taxes. Tracey Dec., Exs. Z2-4. Also, the
early Septenbay advertisements wers run in just thres medi

narkets across the councry, including two states (I[1linois and
Nevada) that did n2t even have an incumbent Republican Senator

| i

| running for reelecticn in 129%%, let alone one that voted against

| cloture id., % 6. Moreover, the tchacco companies spent only
a small amount of money to purchass broadcast and cable

sion time for these three advertisements during September
s 47, according to Mr. Tracev's astimate. Id., § 3.
maining advertisement, run between September 12 and
Septempber 20, 1938, was broadcast to a nationwide audience and
not targeted to a specific state or media market.

Whii@ the tobacco company respondents did broadcast
advertisements in July and August, thcose esarly advertisements do
not support the allegation that the tobhacco company advertising
campalgn was intended to ald the campaigns of Senators who voted
against cloture.
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Mr. Tracey has estimavred that the tobacco company
respondents ran approximately 56,669,337 worch of television
9 worth of such

advertisements in July and $1,138, 4846
advartisements in August. Tracey Uec., ¥ 3. Two thirds of
thege amounts, however, were for advertisamsents that ran in

LNe
states that had no Republican Senator at all, had no Republican
Senator running for reelegrtic 1998, or had a Republican
Senator running for re= cion who had voted for cloture. Id.,
TE 4 Only one third of these amcunts was spent on

Y
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Lugush, s ¢f those advertiseme completely balie the
Sugges tﬁ they were ﬁptend@d te be in-kind contributions
= Republican Ssnators who votead against cloture.

In sum, the speculation of the Laﬂ)aljn for Tobacceo
Free Rids that certain tobaccc companies would publish
advartisemant g UDDDZTLFQ Senators who voted agalnst cloture is

etely rafured because (1) advertigements opposing tobacco

wq slacion that were aired in July and August were aired with
no apparentc purpesa aof ailding Republican Senators who voted
against cloture; {2} during the first weak of September only
three spots were aired, again, with no apparent purpose of
aiding incumbent Republican Senators who voted against cloture;
{3} between Septemper 12 and September 20, 1558, the socle
advertisemert airsd was directed teo a nationwide audience and
not targeted to a specific state or media market; (4} no such
“NVfolsemenL“ wers broadcast from September 21, 1598, through
Novemnbaeyr 3, 1998; and (5) none of the advertisements that were
broadcast so wmuch as mentioned a federal cendidate by name, let
dlone expressly advocated hig or ner election or defeat.

2. There Can Be No Finding 0f Any "In-Kind®

Contributicn.

The complaint in this case alleged potential
viclations of Section 441ib of FECA, which makes it unlawful for
a corgoration to make "contributions" as defined in Section
441b(bh} {2} . The facts of rthe 1998 election preclude any finding
ot an ln-kind "contribution' in this case.
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~here can be no "contribution" without an
actual convevance of somebthing of value. Contributions ave
defined to inc’ude rany direct or indirect payment,
distribution, lean advance, deposit, oy gift of monsy, or any
rvices, or anyt51ﬂg of v97uo . . . to oany candidare . . . in
ronnection with any slection. 2 U800 8 44ibib} (2} . Because
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tne tobacco company respondents never rai v t
chat the complaint speculated they would, the tobacco companies
did net give "anvthing of valua' to any candidate. Furtheyr,
aven assumning {contrary to fact) that {he tcbacco company

respondents made an unwritten prowmise to run such advertisements
in sxchange for votes agsinst cloture, the definition of
contribution was specifically reviged ny Congress in 1980 tc
remove "prowilses, ! wherher enforceable cr nobt, from the
definition.

Secoud, a political advertisement cannot be an in-kind
”cuntribrtion” under FECA if it does not expressly advecate the
2lzction or defeat cf a clearly identified federal candidate.

In FEC v. Massachusetts Citizens fory Life, 479 U.S. 238, 242-49

11986;, the Supreme Court definitively construed the term
expenditure” in Secrions 441b and aé;u(b ag meaning only a
isbursenent of corporate "Iunds used for communications that

epreDSLy advocate the election or defeat of a clearly
identified candidace." The Act itgeli excludes from the
definivion of contribution any corporate disbursements that do
ot gonstitute expandicures:  Saction 431 provides that the tern

“contribution” does not include "any payment made or obligation
incurred by a corporation . . . which, under sectlion 441b(b} cf
this title, would not constitute an expenditure by such
corporation."  Accordingly, only advertigements containing
expresgs advocacy can constitute in-kind "contributions." As
noted above, howsver, the few advertisements that were published
by the tobacco companies in September did not expressly advocate
the election ox defeat of a clearly identified federal
candidate. Indeecd, none of the Seprember advertisements or any
cthey advertigements run aftber the June 17 cloture vote so wmuch
as identified a candidate, much less advoeocated his elecvion or
defeat. Tracey Dec., ¥ 7.
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| Because it 1s now clear that the prospective,

| potential violations hypothesized in the complaint never

| occurred, we respectfully request that Lhe Commigssion

| imnediately find nce reason to believe a viclation occurred,
dismiss the complaint forthwith.

S Regpectiully submitted,

L iy . E&qug.qﬂ#

Bobby R. urahfield

At vachment

20 The Honorable Scotit E. Thomas, Chairman

The Honorable Darryl R. Weid, Vice Chairman
* The Honorable Lee Ann Elliont
” Tha Honorable David M. Mascon
The t
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fonorable Danny L. McDonald
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BEFORE THE FEDERLL ELECTION COMMISSION

In re: Matter Under Review 4766

DECLARATION OF EVAN TRACEY

van Tracey, hareby declare as {follows:

i. My name iz Evan Tracey. [ am President of the
Campalgn Media Analysis Group, a Virginia corporation
specializing in tracking the nature, quantity, location, and
cost of political advertising in the top 75 media markets in the
United States {which comprise 80% cof television viewer
households).

2. I and my staff have undertaken a comprehensive

survey of political advertisements discussing national tobacco

bk

egislation that were paid for by Philip Morris, Inc., RJ
Reynolds Tebacco Co., Brown & Williamson Tobacco Corp.,
Lorillard Tobacco Co., or United States Tobacco Co. ("the
tobacco company respondents™) following the Ssnate's June 17,
1998, vote against cloture on Senate Bill No. 1415, more
commanly knewn as the "McCain Bill."

3. My survey concluded tThat the tobacco company
respondents spent an estimated 356,669,337 in July, $1,138,486% in

August, and $203,127 during the first three weeks of September

to purchase air time on cable and spot market television across
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rates for pelitical advertisements opposing national
tobacco legislation., he tobacco company respondents ran no
political advertisements in the top 75 media markets from
September 21, 1998, to November 3, 1998,

4. As the table attached as Exhibit 1 to this

Declaration demonzstrate:

1]
O
t

¥ the estimated $6,669,337 in

Ir

T

[ S

vision Zroadcast time purchased by the tobacco company

respondsnis in the top 75 media markets in July 1998, about two

torrrds (54,208,073) was spent in stabes in which no Republican

Tumbent was running for reelection {$3,530,863) or in which
the Republican incumbent running for reelection actwally had

voted for cloture (3677,210) . Onily about one third ($2,461,264)
was spent in states with a Republican incumbent Senator running
for reelection who had voted against cloture.

5. Similarly, of the estimated $1,136,669 in
television broadcast time purchased by the tobkacco company
respondents in the top 705 media markets in August 1298, about
two thirds ($758,534) was spent in states in which no Republican
incumbent was running for reelection ($5614,5322) or in which the
repuklican itncumbent running for reelection actually had voted
for ciloture ($144,022). Only aboutr cone third (8380,115) was

spent in states with a Republican incumbent Senator running for

H

reelection who had voted against cloture.



©. In the f{irst three weeks of the
tobacco company respondents ran four different advertisements
discussing naticonal tobacco legislation on cable and broadcast
television stations in the top 75 media markets. Thrae of the
advertisements did not air after September &, 1%98. These
advertisements were aired on just four separate occasions in the
following markets: Birmingham, Alabama; Chicage, Illinois; and

Las Vegas, Nevada. The scripts of those three advertisements

are attached as BExhibilts 2, 3, anc 4 te this Declaration. I

i
jn}

estimate that the tobacco campany rauspondents spent only 571,347
in broadeasting these three advertisements. An additional
advaertisement was hroadcast on CNN and CHN Headline News to a
nation-wide audience between September 12 and September 20,
1498, The script of this advertisemsnt 1s attached as Exhibit 3

too this Declaration. I estimate that the tobacco company

g advertisement.

.

respondents spent $201,780 in breoadcasting th

e

Mone of the advertlsements broadcast in September expressly

adivocated the election or defeabt of a clearly identified federal

7. My review of all of the advertisements run by the

rohacco company respendents in the top 75 media markets

-

ollowing the June 17, 1998, wvote on cloture, indicates that

none of the advertisements expressly advocated the election or

defeat of & clearly ldentified candidate. Indeed, not cne of




the advertisements so much as menticned a federal candidate by
name, much less advocated his or her election or defeat. The

all of tnese advertissments are attached as Exhibit 6

Famal

scripts o

lararion.
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1 declare under penalty of perjury that the foregoing

1s true and correct.

P
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EVAN TRACEY s
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on: March J, 1999
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Subtotal for Markets w/ incumbent Rep. Senator running for re-election whe voted
zgainst cloture:

2570 52,461, 2
Subtotal for Markets w/ no incumbent Rep. Senator running for re-election or w/ incumbent
Rep. Senator running for re-slection who voted for cloture:

TOTAL:
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Ad Detector

TOBACCD RESOLUTION+
TOBTC Person On the Stree

COMMERCGIAL: TOB/TC Person On the Street
LENGTH: 30
FRAMES: 7

1 of 1

AQOSEYNC.ESB

stilt pushing 2 big tax solutlon on
tohacco. What do Americans think?
[Man]. "Working psople gat

i i S o

[ard Moni: "Big governmant and
taxes are nof the way fo go.” [3Ird
Woman): "The government is teo
much involved in

Call Your SHeobier of Chegtes

3222

oppose new tobacco faxes.

02/17/9¢

4 o : B
stuck payin [Wormnzn)
“[ think that Washington's answer (o
sverything is new {axes.”

our lives as it is.” [4th Manl: "if'e
another way of the govermment
getting into their pockets.” [5th Man]:
"When are

Campaign Media Analysis Group

T63-683-7119
www.omagtracks.com

[2nd Man}: They're just basically
mitking that cash cow one mora tims.”
{2nd Woman]: "There's got to be some
other way.”

thav Q‘éng fo gt

dor't know.” JAnnouncer}: Contact
your mamber of Congress. Tel them
{o




TOBACCQ RESOLUTION+
TOBITC The Reail Haro's

COMMERCIAL: TOB/TC Thz Regzl Hero's 10f2
LENGIH: 20
FRAMES: 3

[Announcer]: These arg t!

reai

5

o woark hard for the fa

mifles.

<t W i R e : jori
and thelr tax doflars have given ug the
heroes of the Amarican economy! Their sacrifices brought our economy first budget surpius in almost thirty
meit and women across this couniry sack V&ars.

i

But aven with the $1.8 #rillion surplus in Washington still want more than sttt
some

$500 Lillion in now {obacco taxes.

ime to alve mrduwmking
Americans & bresk? Contact

Cak Your Member of Coogress
U 01111 S T X 0 0 -4
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S ey s
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your member of Congress. Tell them
te opposa naw tehacko taxes.

Campaign Media Analysis Group )
T63-683-T114
www.emagtracks.com

02/17/99 Page 1
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TOB/TC mition against 15

COMMERCIAL: TOB/TC mithon against 15 1 of 1
LENGTH: 15
FRAMES: 4

X 'l

[ ’iﬁ'ﬁlh’!j‘il]"“ﬂ_l"i{""«;'l
b Seew Tases

S sal A e

7 A

asino's tobarco

at 5 doliars a pack, creating a black
What's in it for you? Half a trillion cigarettes market. No wonder it's opposed

by millions of hard working
Amsaricans.

i Campaign Media Apalyvsis Group
THI-683-71H 0
Q2117199 www.emagiracks.con Page 1




TOBACCO RESOLUTION+
TOB/TC Whan Will Working PE
COMMERCIAL: TOB/TC When Wil Waorking People 10f1
) LENGTH: 30

Ad Detector  rramES: 7

ADOSL5SJ.ESE

[Announcer]: When will working $1.8 tritilon budget surpius, But zome and spend policias are the way to go.
peopis in this country get a break? still think blg government and {axe Soms members of Congrass want to
They paid the taxes that brought our ralsa bitllons of dollars

economy back giving us a projectad

of overﬂment agencles, hire now new programs. isn't it tmoe to put
working Amaricans, They want to bureaucrats, and spend biilions of tax waorking peopie first for a change?
axpand the powar dollars

Contact your raembar of Congrss
and tell them where you stand.

Campaign Media Analysis Group
703-683-7110
02117199 www.cmagiracks.cosm Page 1



BRAY TOBACCO RESOLUTION+

; TiT TOBITC Person On the Street
COMMERCIAL: TOB/TC Person On the Street 10f 1
LENGTH: 30

Ad Detector FRAMES:

ADDSEYNC.ESB

= o 5 B . 1% \?,;IJ ‘0 g _‘m:‘.\f =

{Annsuncer]: Some in Congress are sfuck paying ail the taxes.” [Womani: [Znd Man]: They're just basically

siill pushing a big tax solution on "1 shink that Washington's answer o milking that cash cow one more tima.”

tobzeco. What do Americans think? avarything is now taxes.” [2nd Woman): "Therg's got to be seme
T [ianl “Working people gat other way.”

S i

[3rd Mani: “Big govemmemtand our Hvas as itls," [4th Banl “iF's hay gei t tho mesﬁga?

taxes are nof the way to go.” [3rd angther way of the governmant don't know.” [Announeceri: Contact
Woman]: "The governmeni is ioo getting info thelr pockets.” {Sth Man]: your mamber of Congress, Tali them
much involvad in "When are to

- Coll Vour Mem&awd'ﬂm&m :
1800-343-3222

opposa niaw tobacco {axes.

Campaign Media Analysis Group
‘» 7G3-683-7110
| 02117193 www.cmagiracks.com Page 1
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TOB/TC Al Election Time
COMIMERGCIAL: TOB/TC A Election Time 10f1
¥ LEMGTH: 30
Ad Detector  rrames: 8

AQDSFX3Y.ESB

i i

[Woman] "At eiectia tme

, politicians

i

for workdng pspi Mow thfs have 5

The Tbacm Tax some In Congress
- are always felling us that they are chanco to prove it bafore the are talking about doesn't make any
© agalnst taxes and electicns. sense.

e S .

How is riore than half a trition dollar going to Ea;p Kidls from sm@k."ﬁg? s P goir remember this fal} what
tay increasea on working pespie more taxes and more big government, the politiclans do this summar.”

L2l Vouz Menvker of Congress
LROG-343-3223
‘ fagimey.
Hgen & OFIREE TS SRR
mmmmm:m—

{Announcar] Contact your mambar of
Congress and tell them {0 opnonse now
tobacco taxes.

Campaign Media Analysis Group
‘ 703-683-7110
; 02/17/99 Www.emagtracks.com Page 1
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TOBACCO RESOLUTION+
TOB/TC At Election Time (M

COMMERCIAL: TOBTC Al Election Time  (man) 1 of
LENGTH: 30
FRAMES: 8

AQOSFZ2A.E88

o

At glaction tirng, poli aslways slection. This tobacco tax some in
teliing us they are against taxes and chance to prove it before the Congress are tatking about
for the

PR SATaT Nf} i \ X
How doas the working peonle stop kids from big government. I'm going to
rmore than hatf z trillion dollar tax smoking, it's just more taxes from remernber this fall what the politicians
increase on do this summer.”

ot T Wember b Uy s

18003433202

v

[Announcer] Contact your member of
Congress and tell them {o oppose new
tobacco taxes.

Campaign Media Analysis Group
TH3-683-7110
02117199 wysv.emagiracks.com Page 1
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TOB/TC its Christmas

COMMERCIAL: TOB/TC its Christmas
LENGTH: 30
Ad Detector FRAMES: 7

ADOSDOCK ESB

it's Christmas in Washington and they
are piing big presents under the tax
tree. New spending on pet

it is the season of giving in
Washington. Bof remember it is your

. - Lieitey & oo A

and tell them you oppose the McCain
tobacco tax.

02/47/99

projects. A black market in cigarettes.
Yax culs

ﬁnay they ave giving away. $300
bititon in new taxes, Merry Christinas

Campaign Media snalysis Group
793-683-7110

ww.cmagtracks.com

for the wealthy few. Lotz of money fs
new government bureaucracy. Yas

from Washingion and it is only
summer. Gontact your member of
Congross now



TOBAGCCO RESOLUTION+
TORMTC Right back at it
COMMERCIAL: TOB/TC Right back at it
LENGTH: 30

FRAMES: 7

Ad Detector

10f6

ADOSDAXR.ESB

R e

T [Announcerl: I's hard to keep

Waghington from taxing and
spanding. Recently, hard working
Amaritans

sant 2 massagse (o Congress. They
said no 1o $800 biitlon in

new tobacco taxes and huge new
fadoral spending, but the battle isn't
over. Soma in Washington

£

wilt they gst the massage” Amevicans
oppose youth tobacco use bul know
that

re right kack at it. They're still
proposing huge naw taxes. When

Call ¥our Member of Cnnprons

1 800-343-3222

stand up for working paopis and
against a new tebacco tax bill,

| Campaign Media Analysis Group
‘ 703-683-7110

02/17/99 www.cmagiracks.coin

massive new taxes and spending
aren’t the answer. Contact your
member of Congress, toll them o

Page 1
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TOB/TC GOP against taxes

COMMERCIAL: TOB/TC GOP agains! taxes 1of1

LENGTH: 30

Ad Detector  Frames:

=

ADO5B3850.258

b

EAnnouner:] Two yars ago ris half a tritlion doliars in new 30,00 yea Washingtn ay S'ss

Washington said it would cut youth tobacco taxes paid rostly by about kids but g leading tobacce
tobaceco use in haif without 8 penny in American's sarning lass than opponent admits that

new taxes. Now Washington is voting

to

s £ b

g that is driving us now is the used to be against takes. Democrats Contact vou Senators now and tel
hunger for money.” Republicans for working people. What happenead? them you oppose the McCain Tobacco
Tax.

Campaign Media Analysis Group
703-683-7110

02/17/99 wWawh einagiracks.com Page 1
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TOB/TC The Real Hero's

COMNERGIAL: TUR/TC The Real Hero's 10f2
LENGTH: 20
Ad retector FRAMES: 8

ACGOSHEZK.ESS

: : ; < ol L hER. i : T
fAnnouncer]: These are the real who work hard for their famiiies. and their tax dellars have gi
heroes of the American seconomy: Their sacrifices breught cur economy first budget surplus in almost thirty
men and women across this country hack yaars.

in Wash%ngon E wa! mm than isat i time {o giv has—wm!dng
SOme £500 bililon in new tobacto 1axes. Americans a break? Contact

Call Yoar Member of Congress
o d B00-343-3227

o Beenw T RN 5N
L mca B o ol e
DRI ] it f-L S BT

your mmember of Congress. Tell them
to cppose new tobaceo taxes.

Campaign Media Analysis Group
703-683-7110
02117139 www.emagtracks.com Page 1
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COMMERGIAL: TCB/TC The Tax Tree Feli? Jof3

LENGTH: 30

Ad Detector  rFramss: 3

AOCSDW3LESE

[Anmuma:: The rasias Tax r Americans sent sst in new tbaccta, but w s0ma
et ovar In Washington bacausa hard Congress. They said ne to $800 pecple are already irying to
working hillion

5 bR Rl i i it : ol 7 gy
and massive new federal bureaucracy. and it's still your hard eamed monsy
¥'s still the sesson of giving in they're trying to give away. Contact
Washinglon, vour mamber of Congress,

‘Cﬂﬂ Your Membar of Congress
18003433222

- Pyl b
Ao & Ve Lemecin Spey
Oy Bhack Canpty
Peit g BT Roiepiurd
K4 Gepwits Vb Difelacry
Wifed Shaked Baliam Lawgany

A Calto RPN k

tell tham to s.tn p for e’king
people and against a new tobacco tax
bill.

Campaige Media Analysis Group
703-683-7110
6217199 www.emagtracks.com Page 1
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TOB/TC miliion against 15
COMMERGCIAL: TOB/MTC millicn against 15
LEMGTH: 15

Ad Detecfor  rramzs: 4

ADGSAALZ ESE

el

:sr w;s ﬂﬂ-za m"l B0 |
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Wa a’nérgtun s tohacco legislation. doliars in eaw taxns r:ew spending, ath do!irs a pack, creing a black
What's in it for you? Half a trillion cigarettes market. Mo wonder it's opposed

|
|
|
|
|
|
|
|

bymn’!mns of hard working
Americans.

Campaign Media Analvsis Group
; TGI-683-T1 16
: 02/17/99 W cinagtracks.com Page 1
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TOB/TC When Wil Working

COMBMERCIAL: TOR/TC When Will Working 1oft
LENGTH: 30
FRAMES: 7

i o m e i

i {Announcer}: When will working $1.6 triliion budget surplus. But some and spend policies are the way to go.

j people in this country get a break? still think nig government and taxe Some members of Congress want to
They paid the taxes that brought our raise billions of dolfars

economy back giving us a projected

LR )
] Ts

new programs. Isn't it time 1o put
woriang Amaericans. They wantto bureaucratls, and spand billions of tax working peopla first for a change?
expand the power dollars

i
|
I
|
|
i

Contact your member of Congross
and tell them where you stand.

Campaign Media Analyvs
TG3-683-7111
02/47/08 www.emagiraeks.com Page 1
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